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Save the Children WASH Response in Afghanistan 

 
Section 1: General Information 
Summary  SCI is leading WASH as cross sectoral integration among Health, 

Nutrition, Education, Protection, Food Security and Livelihood 
interventions across 10 provinces in Afghanistan. In 2023, SCI 
WASH program reached out to 304,899 People.   
     
       
       
 

Proponent Name(s) Save the Children Afghanistan 
Proponent Type International Organizations and Civil Society Organizations 
Primary Contact Name Chandan Kumar, WASH Technical Advisor 
Primary Contact Details chandan.kumar@savethechildren.org 
Additional Contact 
Details 

Pier.Donati@savethechildren.org 

Region Asia Pacific 
 

Section 2: Commitment 
Linkages to SDG 6 Safe and Affordable Drinking Water, End Open Defecation and 

Provide Access to Sanitation and Hygiene, Improve Water Quality, 
Wastewater Treatment and Safe Reuse, Increase Water-Use 
Efficiency and Ensure Freshwater Supplies, Support Local 
Engagement in Wat 

Target Male, Female, Boys and Girls   

(Focus on supporting  Children, girls, women and vulnerable 
groups such as Person with Disability, Sick People, the elderly)
      

       

 
Linkages to other SDG No Poverty, Good Health And Well-Being, Quality Education, 

Gender Equality, Affordable And Clean Energy, Decent Work And 
Economic Growth, Industry, Innovation And Infrastructure, 
Reduced Inequalities, Sustainable Cities And Communities, 
Climate Action, Life On Land, Peace, Justice And Strong 
InstitutionsPeace, Justice And Strong Institutions 

 
Section 3: Actions and Outcomes to Achieve Targets 
Relevant Sub-Theme Water Security and Prosperity, Water for Humans and Nature, 

Disaster Risk Reduction and Management, Governance, 
Cooperation and Hydro-diplomacy, Knowledge and Innovation 



Actions and Outcomes outreach so far:  
> 43,413 people access to clean drinking water from 174 water 
system constructed/rehabilitated in 2023.  
> 5354 Hygiene kit distributed and supported to 34,367 people to 
maintain hygiene promotion.   
> 3,399 Dignity kit distributed to support Menstrual Hygiene 
management for 3,399 adolescent girls.   
> 4,091 Baby WASH kit distributed especially to newborn and sick 
children.   
> 374 latrine constructed/rehabilited, it supported to 31,106 people.  
> 9,347 hygiene awareness sessions were conducted and its reach 
out to 209,483 people.      
       
 

Implementation Period Start Period 1/1/2023 
End Period 12/31/2024 

Financial Commitment 
 

approximately 7 million USD (for 2023 only) 

 


